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WHY | DESIGN.

A child born with an intuition to touch, perceive, create
Imagination cultivated in her mother’s library
Creativity never forced, always encouraged

Always spinning into the next adventure

Pen and water paints by her side

The child grew, the world seemed darker

Bitter, cold winds brushed her once bright cheeks

Spinning slowed to a halt
Terrified - saw people wandering

Aimlessly wandering

Heart heavy for hope-wanderers

Ventured on a quest, to find beauty in the everyday
To signal hope-found, to create with purpose

That others may desire to live with purpose

To live good stories, with relentless hearts

This is my story
Welcome to the adventure

Of cultivating seeds of hope, to design with purpose

With a passion to touch, perceive, create

| am ready



TOWN BRANDING CAMPAIGN

The objective for creating the Selma logo is to design a
fresh, engaging brand identity for this quaint town in North
Carolina. Inspiration is garnered from within the historic
railroad town, which is brimming with local antique shops.

In the final logo, bright and bold lines with the historic
lamppost merge the idea of a rich past and hopeful future
for the town.
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| APPLICATION

Campaign pieces for Selma’s logo includes a tri-fold
brochure for visitors to explore while waiting in the train
depot. Both the brochure and guide on the bus way-finder
assist visitors in locating shopping and historical sites

in the town.

SEENEMEA

NORTH CAROLINA

ANTIQUE
DISTRICT

A CHARMING
PLACE 10 8¢

Cannect

~100 North Raiford Stree
Selma, NC 27576

+919.965.9841

 selmanc.com

Explore Selma

Creekside Farm

1@/ ' Also, shopping bags with the Selma logo make for a cute

companion while shopping in the local gift shops for

Atkinson's Old Grist Mill

antiques and souvenirs, such as the candle to the right.

American Music
Jubilee




BOOK COVER

Pencil, India ink, and micron pens are the mediums of choice
for the portrait of Harriet Tubman. Vibrant contrast of white
and black play a role in portraying this dynamic heroine.
Highlights of yellow both on the book cover design and
throughout the book provide contrast and a visual reference
to the stars mentioned in the book’s title.




TO FREE A THOUSAND

“1 FREED A THOUSAND SLAVES. | COULD HAVE FREED A THOUSAND
MORE IF ONLY THEY RNEW THEY WERE SLAVES.”

o=

TO FREE A THOUSAND STARS

We all need emancipation whether the bondage is physical, mental, or

spiritual. But when we are FINALLY free, what is our response?

Many have heard the story of Harriet Tubman. Yet have we REALLY
considered how she risked her recent freedom to liberate others?

SHE WENT BACK

Who goes back to the fire, the unknown, the pain of remembering? But
Tubman went back and sacrificed her story, her life to free others.

She is indeed one of the greatest American heroines

BREE PENINK

An outstanding historian in the 21st century, Bree Penink fills her day
with long walks along the English moores pondering her next sentence
Currently, she resides in a little cottage outside Londen with her
husband, Alan, and their baby turtle,
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“AHD | PRAYED TO 60D TO MAKE ME STRONG
AHD ABLE T FIGHT, AHD THAT'S WHAT 1'VE
ALWAYS PRAYED FOR EVER SINCE.”

Farriet Tubman, 1855
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TO FREE A THOUSAND

| APPLICATION

The entire design of the book purposefully embodies
the book’s message and title, To Free a Thousand Stars.
Naturally, the viewer tends to immediately “catch”
Tubman’s eye and thus is intrigued to open up the book
and learn about the grit of Harriet Tubman.



COLLATERAL & PACKAGING

Seeds of Creativity is an innovative sewing business. New brand
identity is created with a playful air. Also, new collateral is made for
Seeds of Creativity’s most recent endeavor - a sewing classin a box!

The “Sewing Class in a Box” concept allows for students in the arts
to learn skills in sewing in the convenience of their homes. A project
sheet and access to an online video will accompany the package in
order to help the student create a zipper pouch.

of CREATIVITY

eeds




ZIPPER POUCH

SUPPLIES

2x Front Fabric
(5.5 x 7.5")

2x Inside Fabric
(5.5" x 7.5")

1x Zipper

Thread

/‘. Cut 2x pieces from the front fabric using the pattern
provided (5.5" x 7.5"). Next cut 2x pieces from the
inside fabric using the same pattern.

2. Lay the inside fabric on the table, “pretty”-side up. Lay
front of zipper on top, aligning left, top, & right
edges. Next lay the front fabric upside down & align
to the left, top, & right edges of zipper & inside fabric.

3. Pin the “sandwich” together. Sew 1/4” seam along the
top of the 3 fabrics. Repeat steps 1-3 on the other
side of the zipper.

‘.. Fold the matching fabrics together. Pin around the
entire pouch, leaving an 2" opening at the bottom of

the inside fabric. Sew with an 1/4” seam.

€. Fip rightside out. Sew the 2° opening closed. You now
have a cute zipper pouch!

Cultivating the Art of Sewing
SEEDSOFCREATIVITY.COM

Y
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.
of CREATIVITY
INVOICE
May 05, 2016
#000321
DESCRIPTION QTY PRICE
Zipper Pouch Package 1x 20.00

.. fabric + supplies
.. instructions
.. online access code

SUBTOTAL

TAX
5%

SHIPPING

.. standard

TOTAL

hank yun‘.

Cultivating the Art of Sewing
SEEDSOFCREATIVITY.COM

AMOUNT
20.00

20.00

$25.99

| APPLICATION

Inside the sample “Sewing Class in a Box”, the student is
provided with fabric squares, thread, a zipper, access to
online videos, and a sheet with step-by-step instructions
on how to create a cute zipper pouch! Also, an invoice and
a business card accompany the package.
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MOBILE APPLICATION

The “Library” application provides a convenient portal to
catalog, read, and lend the user’s digital and physical books -

allin one application!

Withthe “Library” application, the user may borrow digital
books from their public or local library, which will then be
stored in the library section until the due date is complete.

Also, the user has easy access to read from their personal
digital collection as well as books currently on loan from
the public library.

In addition, the “Library” application allows the user to record
their physical library at home so they can easily loan books!

“Tuesday

Calendar
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GameSpot
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Twitter App Store

Camera

Facetime Evernote
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Settings

LIBRARY




| LIBRARY Bookshelf Search Results Read

Search Resuts Ic Gresctpectacions

LiBRARY
L] LIBRARY

CHAPTER 1

My father's family name being Pirrip, and my
Christian name Philip, my infant tongue could
make of both names nothing longer or more

explicit than Pip. So, | called myself Pip, and

Private Library My Books came to be called Pip.

& wsos BookTite I give Pirrip as my father's family name, on the

& sorrowed Books Simiar BookTite
As | never saw my father or my mother,
never saw any likeness of either of them (for
their days were long before the days of photo-
BookTie graphs), my first fancies regarding what they
were like, were unreasonably derived from
Simiar BookTite their tombstones. The shape of the letters on
my father's, gave me an odd idea that he was a
square, stout, dark man, with curly black hair.
Lent Out Books From the character and turn of the inscription,
"Also Georgiana Wife of the Above,” | drew a
childish conclusion that my mother was
freckled and sickly. To five little stone
lozenges, each about a foot and a half long,
which were arranged in a neat row beside their
grave, and were sacred to the memory of five
little brothers of mine - who gave up trying to
get a living, exceedingly early in that universal
struggle - | am indebted for a belief | rel
giously entertained that they had all been born
on their backs with their hands in their trou-
sers-pockets, and had never taken them out in
this state of existence.
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LIBRARY

BookTitle

Simila Book Title

BORROW
LIBRARY

| BORROW Borrow Search Results Redirect to Public Library

Search Resuts

Pubic Lbrary Colog

Refine Search Private Library

BORROW. & rivace ibeary BookTite

Wiy Stz

REMINDER

(L school Library

Public Library Tite

A BookTitle =
e Genre ue

Similr Book i
LIBRARY o

o crassics Borrower

(W i Genre // Classics

Name 1 | name1 @example.com

Clasic BookTite | Name 2 | name2@example.com

(] Nonicion

Gl BookTie I Name 3 | name3@example.com
Advanced search ©) Archive

Clasic BookTite Il Quick Add
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EDITORIAL

Creating a magazine editorial spread concerning GMOs

(Genetically Modified Organisms) involves designing a logo for
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PRINT BOOKLET

Frequently, novice designers and laymen view the entire print
production process as an overwhelming mountain to surmount.
The goal of this booklet is to display print production from

another perspective. A fresh, visual perspective.

APPLES

| FINAL TYPE STUDY

UBUNTU BOLD
A FRESH LOOK AT PRINT PRODUCTION
A Fresh Look At Print Production

UBUNTU REGULAR
A FRESH LOOK AT PRINT PRODUCTION
A Fresh Look At Print Production

UBUNTU LIGHT
A FRESH LOOK AT PRINT PRODUCTION
A Fresh Look At Print Production

ﬁl'wﬂ([)ur
A”v(c? of Peint Pecduction
flw((? o funt f‘(c(hlctfun

Gandice
Apples of Print Production
apples of print production

MATHLETE
APPLES QOF PRINT PRODUCTION



APPLES

OVERVIEW

STRATEGIC WORK

A preliminary step in print production
is defining the end product that will be
created. Typically, the contributors to

| DOCUMENT SETUP

One practical starting point, once the
idea conception has taken place, s setting
up the document in a program such as

OF CONTENT this first phase are the marketing and InDesign or Illustrator.
information departments.
Usually, print productionis  and determining the

attributed to the process  prepress requirements COLOR BARS

To check the

P2
/,
(/)%4:\

A5 an aspiring artst, | would wetch “How-to-Drow”
Videos day after day. Every episode the teacher
explained which orientation of the paper we would
pply by using the terms “spple” and “banane’. In the
elementary grade, this visual of portraitorientation
(‘apple”) and landscape orientation (‘banana®) wos
delightful mnemonic for a young pupilin the arts.

Now as an aspiring designer, | am delighted to apply
an analogous mnemonc for print production — applest
Frequently,in the eyes of novice designers the

entice print production process is an overwhelming
mountain to surmount. The goal of this booklet is to
display print production from another perspective: 3
fresh, visual perspective. Without further ado, enjoy o
Fresh taste of print production!

| Catherine pierce.

ote: Unlessotherwisestated, al references and quotes
e from: A Guide to Graphic Print Production.

IMAGES

In the creative production phase, images are produced
e banks, or illustrations.
int, inspecting
the image qualty s critical since an image with a low
resolution will print pixelated

COLOR

When printing in color there are several obstacles. For
example, perfect calibration between the image on
screen and the actual print s practically impossible. OF
course, color matching systems (like Pantone) provide a
satisfactory match.

OVERVIEW
Prepress Defined

APPLE 1: IDEA + CONCEPT
Strategic Work
Creative Work

APPLE 2: CREATIVE PRODUCTION
Images.
Color

APPLE 3: INDUSTRIAL PRODUCTION
Package & PDFs

Paper & Print

Finish & Binding

APPLE 4: LOGISTICS

Distribution
Checklist

GLOSSARY
Core Printing Terms

of printing, finishing, and
the binding of a product.
But print production also
includes the preliminary
steps of the final

digital product such as.
incubation, sketching,

and the execution of the
digital comprehensive.
Photographing and editing
images, creating layouts,

02) A Fresh Look at Print Production

IpoF

are also essential to
the print production. In
summary, print production
encompasses all the phases
of printing a product and
can be explained in four
phases. Or, in the case of
this booklet, apples!

Spaces, missing images, and overprinting issues.

PRESET  CoMPATIBLTY  sETTINGS

usace

ete o

RO,

(e

APPLE1  APPLE2 APPLE 3 APPLE 4
idea & creative industrial  logistics

concept production  production

INDUSTRIAL PRODUCTION €CONTINUED3

PRINTERS
| HIGH-VOLUME PRINTERS.

DISTRIBUTION

| PACKING & DISTRIBUTION

Most printing houses have services such as packing,
placing in envelopes, addresssing, and distribution. With

large print runs, the cost of distribution makes up a very

large part of the total cost.

DESIGN WITH

THE END

in mind.

CREATIVE WORK

Throughout the entire print
production process, it is crucial to
keep the end in mind.

Continuously adjusting the piece
throughout the print process can result

in unforeseen compromises. In order to
avoid the majority of unforeseen decisions
- such as deciding last minute on quantity
over quality of paper - walk through each
phase before beginning. Map the details
the client desires for the end »iece’ a
heavy grade of paper? Fancy finishi
effects? Saddle-stich binding? Then, hand
them an estimate before even starting the
project. This will help avoid unforeseen
surprises and ultimately compromises.

Once a solid idea is formed, designers
will begin refining and developing

the concept. In this stage, questions
concerning the audience, message, and
feel of product are raised and answered.

04) A Fresh Look at Print Production

correct ink
coverage in print.

REGISTRATION
MARKS

To check that

Typically, the.
standard bleed is
1/8 of an inch.

CROP MARKS.
To show how the
sheet wil cut in the.
current format.
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POSTER CAMPAIGN [ .

we weep for lost hope v
FOR HOFE NEVER FOUNE

LEFT i

who of us’ wihbumiggsoron

HIND 4
@

hiding sorrow through distra

Promoting “Live Dauntless”, a suicide prevention conference e
held in Washington D.C., involves the typographical layout
of a poem written from four different perspectives of people
who are impacted by suicide. Each voice is paired with a
typographical system of organization.

worn of concealin) teakness
WE ENTER &
sP

shadows momentarily

» flicker

| TRANSITIONAL SYSTEM | RANDOM SYSTEM
The typographical system, which involves The spontaneous design system is used to
shifted layers and banding, is used to portray represent the voice of despair.

the voice of ghosts.

my fellow youth

don‘t wait “till it's too late

our seneration dissolves
glorious lights dimming

EVERMORE e
we destined for

BLACKENED SHELLS

my generation -- GET OUT!

before the bomb explodes -- GET OUT WS : B VARIR T

dont give in to the ticking -- GET OUT!

who of as A
is next? __,i%
Ag

no one ‘;

let's be done
let's hope again

let's cleave to one another
touching the warmth of sunrise

reaching for the stars
living dauntless

be brave, mycomraes
o togemer e up to our names
youth

life- -

| RADIAL SYSTEM | AXIAL SYSTEM
The design system that begins from a central The system, which uses a single axis to design

point of focus presents the voices of longing. only on the left and right sides of that axis, is

used to show the voice of resolve.



we weep for lost hope
Fua HUPE ¥EYER £3

one touch
£atime

DAUNTLESS.

Suicide Prevention Conference

www.livedauntless.com

AUGUST 08-10

CONVENTION CENTER

202.404,9810

DAUNTLESS.

Suicide Prevention Conference

www.livedauntliess.com

AUGUST 08-10
2 o 1 3
walter E. Washington
CONVENTION CENTER

202.404.9810

e

o

-

g

AUGUST 08-10

DAUNTLESS. e

Washington
Suicide Prevention Conference C N CENTER

www.livedauntless.com 202.404.9810

our wenerati 4
slorious lignts.

EVERMORE

Before the Damb xplodes oumt
Gon't give In o the ticking - GET QUTT

who of as
s next?
no one

Iev's be dome.
let’s hope again

DAUNTLESS.

Swicide Prevention Conference

www.livedauntless.com

AUGUST 08-10
20 e
Walter E. Washington
CONVENTION CENTER

202.404.9810

| APPLICATION

The posters are placed across the city in a four part series

or solo when appropriate. Thus they are created to either
stand alone or to unify the whole.

The “four voices” mentioned in the poem are the

theme of the conference. In addition to the posters, the
typographical designs are used throughout the conference
as giveaways, such as the journal above.




LABEL DESIGN

These wine labels are for Overmountain Vineyards, a family-
owned vineyard in Tryon, North Carolina. The client requested
a modern, bold label for their upcoming vintage releases.

Watercolor and pen is paired with layout and digital design.

| IDEATION

*

| WATERCOLOR COMPS

| TEXTURE STUDY

'.
el 1

| DIGITAL COMPS

DUCED AND BOTTLED BY
RMOUNTAIN VINEY.

TRYON, NC

UNTAINVINEYARDS.COM

RDI
GENERAL
DRINK ALCHOLIC
DURING PREGN

CONTAINS SULFITES

750 M

PRODUCED AND BOTTLED BY
OVERMOUNTAIN VINEYARDS, LLC

TRYON, NC

828.863.052)
OVERMOUNTAINVINEYARDS.COM

£

NORTH CAROLINA | ALC. 14.9% BY VOL

@

NORTH CAROLINA | ALC. 14.% BY VOL

ALC. 14.9% BY VOL

OVERMOUNTAIN
VINEYARDS

2016

EMPIRE

WAR HORSE RED

2015

KING'S

MOUNTAIN

PROVENCAL STYLE ROSE

OVERMOUNTAIN
VINEYARDS

CHENIN BLANC

APPLE BLOSSOM & ORANGE

2016

THE VINEYARDS
Overmountain Vineyards, a boutique
family owned vineyard & winery, sits (_
on a 70 acre farm in Tryon, NC. 772

VINEYARDS

AINS SULFITES

GOVERNMENT WARNING: (1) ACCORDING TO
THE SURGEON GENERAL WOMEN SHOULD
NOT DRINK ALCHOLIC BEVERAGES DURING
PREGNANCY BECAUSE OF THE RISK OF BIRTH
DEFECTS, (2) CONSUMPTION OF ALCOHOLIC
BEVERAGES IMPAIRS YOUR ABILITY TO DRIVE
A CAR OR OPERATE MACHINARY, AND MAY
CAUSE HEALTH PROBLEMS.

THE VINEYARDS \’
Overmountain Vineyards, @ boutique é
fomily owned vineyard & winery, sits [
on @ 70 acre farm in Tryon, NC.



| APPLICATION

Each variety of wine visually represents Overmountain
Vineyards and the surrounding landscape.

Tryon is famous for their horses. Hence, an engaging
watercolor horse is created for War Horse Red. Also, a
wreath of berries and abstract fruit encompasses the
Chenin Blanc—showcasing the vineyard’s produce. Lastly,
the mountains on King’s Mountain Rose represent the
North Carolinian peaks overlooking the vineyards.



Cjanestudio.com
919.702.4090

Cjanestudio@gmail.com






